
Twitter Facebook

Website e-Bulletin/
MailChimp

Community 
Newsletter

Summary of BCA’s Communications





Community Newsletter
-distributed to over 1400 homes

-edited by Sonia McLeod

-articles to newsletter@blueridgeca.org

-comes out three times per year (Nov, Mar, May)

-our greatest “reach”

-Longer articles, stories, anecdotes, important dates

mailto:newsletter@blueridgeca.org


Twitter



Twitter

• “Follow” us @BlueridgeCA

• Short! (140 characters)

• Instant, time-sensitive (lost dogs, weather warnings)

• Use it to build the BCA “brand”

• Use it to communicate events/activities/information 
beneficial to residents



Facebook



Facebook

• If you are on Facebook, “LIKE” us (invite friends to 
also)

• Top social media network in Canada

• Allows for engagement (comments, likes)

• 62% of users 35+

• More “immediate” than our website, allows for 
more content than Twitter



Website



www.blueridgeca.org

• using Word Press

• Categorized posts

• Place to put information (Babysitter Directory, PDFs 
of Newsletters, Events, Trail Maps, Photos, 
Information about the BCA)

• Archived (easy to search) posts

• No engagement

http://www.blueridgeca.org


Blueridge
Bulletin



e-Bulletin

• MailChimp

• Monthly (1st of month) emailed newsletter to 
distribution list of ~350 emails

• Can see who opened the bulletin and what they 
clicked on

• Need to re-confirm subscriptions

• Goal: boost # of subscribers



• Stats for Nov 2015 Bulletin

• 59 % open rate (industry average 23.5%)

• 11.7% click rate (industry average 2.6%)

• 376 delivered, 222 opened, 44 clicked

• Top link clicked: Babysitter Directory



Goals

• Be useful

• Engage with people

• Mutually benefit organizations/businesses 
on North Shore  (east of Seymour)

• Test and measure


